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As we entered the era that the knowledge's turned into the core competitiveness 
of the global economy, the ‘creative industry’ which turned up in the 1990s has 
become a hot topic in academic circles. But there are lots of disputes and different 
opinions about the understanding and definition of the creative industry. Meanwhile, 
we witness a development upsurge of the creative industry in the international as well 
as the domestic, governments and investors are getting ready to seize the opportunity. 
We also catch sight of the fact that the emergence of creative industry has brought 
turning point for the city's developments. However, the academic researches for the 
creative industry failed to keep pace, which makes the governments and investors find 
themselves in absence of strong theoretical supports in the process of decision-making. 
As the creative industry becoming the focal point of researches and all parties' 
attention, this article attempts to rebuild the value chain from its own perspective, to 
serve the urgency and the feasibility of the theoretical studies. This paper undertake 
the research by means of highlighting the role which creative activities play in the 
entire value chain, to derive the policy and commercial enlightenments for the 
creative industry's path of value creations. 
This article discusses the issues related to the creative industry, introduces the 
existing results of researches with regards to the value chain of it, and analyzes the 
value chain structure of the media industry based on the studies of the creative 
industries' value chain. This paper analyzes the case_ CTV Corp. in order to work out 
some foundations and recommendations for the development of the creative industry 
and the governments' decision-making. 
The main contributions of this article are as follows: firstly, base on the 
background and the social environment of our own creative industry development, the 
paper uses the contrastive analysis with other industries combining with the specific 
contents of the creative industry, as to give its definition and carry on an elaborate 
explanation of its concrete characteristics. Secondly, this paper probes into the value 















chain of the media creative industry from its specific characteristics, to discover the 
impacts on this industry considering its opportunities and risks and obtains several 
structural changes that may affect the value chain of creative industry: ‘Long’, ‘Thick’, 
‘Ring’, ‘Net’, and by working on these changes, we raise some fundamental points 
which may bring potential increases on the value of the media industry. Thirdly, in 
view of the media industry's value chain restructuring research, this paper discloses 
the drawbacks on the issue of the media industry's value chain studies which are 
implemented on the basis of its essential characteristics. This work enriches the value 
chain theory of the media creative industry. 
 
Key Words: Creative Industry；the Media Creative Industry；The Value Chain  















目  录 
第一章 引言..........................................................................................................1 
第一节 研究背景和研究意义 .......................................1 
第二节 关于创意产业和创意产业价值链的研究综述 ...................2 
第三节 本文研究的主要问题 .......................................6 
第四节 研究框架和研究的主要内容 .................................6 
第五节 本文的主要贡献 ...........................................8 
第二章 传媒创意产业的特点和价值创造 ..................... 9 
第一节 创意与价值创造 ...........................................9 
第二节 传媒创意产业 ............................................11 
第三节 传媒创意产业发展 ........................................19 
第四节 本章小结 ................................................24 
第三章 传媒创意产业的价值链重构 ........................ 26 
第一节 传媒创意产业的价值链构成 ................................26 
第二节 传媒创意产业的价值链重构探析 ............................33 
第三节 传媒创意价值链管理 ......................................40 
第四节 本章小结 ................................................44 
第四章 电视传媒产业案例研究 ............................ 45 
第一节 中视传媒公司 ............................................45 
第二节 电视传媒产业价值链分析 ..................................48 
第三节 案例结论分析 ............................................59 
第四节 几点建议 ................................................61 
第五章 研究结论和讨论 .................................. 64 
参考文献............................................... 66 
后  记................................................. 68 
 





























Chapter 1 Foreword.................................................................................................1 
Section 1 Research Background and Significance................................................1 
Section 2 Overview of the Creative Industry and Its Value Chain's Studies ..........2 
Section 3 Main Issues Discussed of the Article ....................................................6 
Section 4 Research Framework and Main Contents .............................................6 
Section 5 Main Contributions of the Article .........................................................8 
Chapter 2 Characteristics of the Media Creative Industry and Its Value Creation
..................................................................................................................................9 
Section 1 Creative Ideas and Value Creation........................................................9 
Section 2 Media Creative Industry.....................................................................11 
Section 3 Development of the Media Creative Industry .....................................19 
Section 4 Summary ...........................................................................................24 
Chapter 3 Restructuring of the Media Creative Industry's Value Chain ............26 
Section 1 Composition Structure of the Value Chain..........................................26 
Section 2 Analysis of the Value Chain Restructuring..........................................33 
Section 3 Management of the Value Chain.........................................................40 
Section 4 Summary ...........................................................................................44 
Chapter 4 Case Analysis: CTV Corp. ..................................................................45 
Section 1 Introduction of the CTV Crop. ...........................................................45 
Section 2 Analysis of the Television Industry's Value Chain...............................48 
Section 3 Conclusion.........................................................................................59 
Section 4 Suggestions........................................................................................61 
Chapter 5 Conclusions of the Study and Discussion.............................................64 
Reference ................................................................................................................66 
Postscript ................................................................................................................68 




















































































































































资料来源：Richard Florida．Cities and the creative class[J]．City & Community，2003，（2）． 
 

















                                                        
① Richard Florida．Cities and the creative class[J]．City & Community，2003，（2）：8-12． 












































                                                        
① 厉无畏．创意产业导论[M]．上海：学林出版社，2006． 



















































Degree papers are in the “Xiamen University Electronic Theses and Dissertations Database”. Full
texts are available in the following ways: 
1. If your library is a CALIS member libraries, please log on http://etd.calis.edu.cn/ and submit
requests online, or consult the interlibrary loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn for delivery details.
厦
门
大
学
博
硕
士
论
文
摘
要
库
